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11 social media tips to help promote your small business 2
Introduction

It’s no secret that marketing your brand online
is critically important for small businesses.

Now, more than ever before.

At the heart of digital marketing is social media.

Social media allows your business to interact and connect

with customers, wherever they are, whatever time it is and with
whatever products/services you offer. With the right strategy,
design and insight, you can benefit massively in this space,
thanks to a combination of low costs and high potential reach.

‘Social media’ is an umbrella term which covers the various
platforms. Most businesses are on Facebook, Instagram, Twitter,
LinkedIn and Google My Business, but whether every channel

is useful for your business or not depends on your brand.
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Media comparison

Social media channels

Not so good for... | Getting the most from it... Reaching people like...

¢ Conversations with
customers

* Aspirational

into private messages

Engage with relevant posts

Instagram | ¢ Inspirational or aspirational | Practical ¢ Capture imagination with ¢ 49 year olds and younger
~ content information well-designed and impactful
( o) , » Showcasing products and Imagery
people ¢ Be authentic and tell stories
in a non-self-serving way
Facebook | ¢ Using moretextinpoststo |e Videos longer * Make sure all business info ¢ 25 year olds and over
tell your story than 2 minutes is accurate
ﬁ ¢ Clear, concise information * Use updates to inform your
about your business followers of practical, detailed
* Promoting events information
Twitter ¢ Short coommunications ¢ Detailed * Engage - if your business ¢ Business professionals
« Short-notice announcements | iNformation receives a complaint, answer | joyrnalists
’ « Visuals it but move the conversation

¢ Big brands
¢ Influencers

&

lots of text
and information

videos captured on
Snapchat canbe a

little low in quality, so try to
edit them first

content :
from customers, potential
customers, partners, or other
non-competing small
businesses
Linkedin | » Sharing information about * Customer * Use personal profiles and * Business professionals
your business, not your interaction business channels to engage |« Recent graduates
m product in relevant conversations
) ¢ Recruitment ¢ Post blogs/comments
relevant to your industry
Google My | ¢ Customer reviews e Brand Identity | * Make sure all business infois |* Everyone
Business | . Basic business info —formatis Up to date and your website
o . generic and other social channels are
* Linking to other social .
linked
channels Reo| . g
. e * Reply to every review - goo
* Increasing your visibility in or gagd Y o
search engines (SEQ)
YouTube | ¢ Storytelling ¢ Fast growth ¢ Create short (7-15 ¢ Those looking for ‘How to’
u « Product demonstrations « Revenue minutes), fast-moving videos | videos e.g home improvers
. that are relevant to your « Gamers / techies
Feedback Interaction business but also engage
with the wider world
TikTok ¢ Short videos * Linking to e Hop ontrends, butinaway |16 -24 year olds
another that is relevant to your
& website, and business
sending traffic
out of TikTok
Pinterest |+ Sharing products/ venues ¢ Generating ¢ Make sure your content ¢ Creatives
ar;d servicehs through leads inlspires pelople, as thri;s isa « Wedding / event planners
otogra . ace people come when .
e orephy Comms e peop . * Home improvers
they are searching for
a solution, a plan, ideas
Nextdoor |« Hyper-local business * Online or * Be active — engage with the | Local communities
nextdoor communication national local coommunity, don't just « Families
« Information about your local businesses / push your own business
area brands
Snapchat |+ Short, entertaining videos * Articles with * Sometimes images and * 25 year olds and younger
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Hints and tips

11 social media tips to help
promote your small business

1. Be authentic, passionate and relevant, P

never generic '

rsconmaericonn oo
This means not following the crowd and doing o —
‘what'’s hot’, but instead being true to what ® N o
you and your business are all about. T
By all means, keep a track of the kind of posts @) s s
people are liking and sharing, but never lose e e
sight of what makes you different and e S
interesting to your target customers. say o

2. Beactive
Social media feeds move at a ridiculously fast
pace, so if you post frequently, you're more
likely to get noticed. It's not necessarily about
posting lots of times a day, but it is about
having a steady stream of content to keep
your audience interested.

3. Usefaces © i s
People buy from people, so it's important that () st et
your online presence is full of the people who SR
make your business what it is. That might be M:;Tf"
you as the owner, your hard-working staff, or s ey ey
your happy customers. Just make sure e s
they're real people (not stock images) and you e e n
mix things up with products to keep things g i
interesting and fresh. oavy @

4. Be shareable

Easier said than done, but when you're
creating a post, think about the quality of your

C)

O pleesecakes & - Follow

pleesecakes & HERE IT ISt The worlds
TALLEST Pleesecake!! Capping off
#nationalcheesecakeday in style

Who would you share a slice with??

content and what reaction you'd have [
to it if you were a customer — by doing that, ®
you're more likely to achieve your goal. sy

Would you laugh? Be shocked? Be intrigued
or excited?

And don't be afraid to be honest with your
followers about the power of their likes and
shares for your business. Just make sure you
answer the ‘so what?’ question with anything
you post.

—— Viewreples (2)

e _thirtysept_What do you dowithall
B hoce choosacakes ator?

W

Add acomment...
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Hints and tips

5.

Nurture your community by engaging

Social media is all about conversation — you
need to be an engager, not a broadcaster.
This means engaging with other people’s
posts (you can't expect people to engage with
you if you don't engage with them), following
relevant accounts and responding to
comments and questions. When people
engage with your posts, engage back, to help
build trust and a loyal following. As fans like
and share your content, you rise in the social
algorithms and gain exposure.

The unique benefit of social for small media
businesses is that it allows you to build and
nurture relationships directly with potential

customers over time, rather than asking for
a sale up front.

Set (and stick to) goals

Your goal is not necessarily getting to 10,000
followers (although if you have that many,
great!). The key here though is to make sure
they're engaging with your content. It's much
better to have a small, yet highly engaged
following than 10,000 followers who don’t
look at or engage with your posts.

Goals should be specific to your business

—if you want more people to know about you
(brand awareness), you should set targets
around engagement (likes, shares, follows etc.).
IF you're going for product sales, you'll want to
measure clicks to your website. Whatever your
goals and targets are, make sure you review
them reqularly and learn from them

(see "11. Make use of free insights’).

Be consistent

In tone of voice, design and posting frequency.
This makes it easier to create content (because
you have a set of guidelines to stick to) and it
builds trust in your brand because people come
to know what to expect from you online.

@ badvrownieco - Folow

@ badbrownieco Is it just us that finds
salted caramel so mesmerising??
2w

A the_boozy bruncher | was so

* mesmerised by the salted caramel

brownie | got at your Canary Wharf
stand, | missed my DLR stop. §% &
True story!
2w Tiike Reply
—  View replies (1)

e londonfitnessfoodies | could o
actually drink that right now &
2w 2likes Reply

Liked by charlesworth_sam and others

Adda comment.

{4 wimasbakery - Following

7 Wima's Bakery

, wilmasbakery Yay to 10K! A couple of

weeks ago, we got 10k followers...(Thank
you for the follows guys!)
But when it happened, We didn't post
about it or pop the bubbies!
Yousee, Last time when we got toa
milestone of followers, we celebrated
onine only tofind that someone had then
unfollowed us and we looked lie right
twits! (Some of you may remember our
story for this!)
Any-hoo, we're over the 10k hllnow and
we just wanted to say a BIG FAT LOVELY
THANK YOU for all of your custom &
support along with a HELLO to allof our
newbie followers! #wimasbakery
#10Kfollowers #leighonsea #cakeshop
#cakelfe #cakestagram #instacake
#cakecrew

Vv

Liked by cakesincromer and others

A2

®

i &
@ lgckmllkcerealv COMPETITION @

3

‘Add acomment

blackmilkcereal + Follow
Black Mik

HOULDSWORTH STREET TAKEOVER

‘GIVEAWAY. Tag a friend, Like all three

brand Instagram profiles, double tap this

image '@ and repost to your your

story for the chance to win:

@ £10 at Black Milk

@ £10 at @ingood_co

@ £10 at @eatnewyorkmer

Winner announced at 6pm, DO NOT

MISOUT.

Day two of the Houldsworth St takeover

ends at 10pm this evening ¢ & & @
v

ad

®

oQv W

Liked by brooklynbrownieco and others

4 DAYS AGO
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Hints and tips

8. Have a strategy

A plan is crucial. Set social media goals just

like you set business goals. Research your
competition to find inspiration, create a content
calendar and get a scheduling tool to free up
more time for the all-important engagement.

Use hashtags where appropriate

Experiment with different types of post
formats and content (e.q. videos, images,
carousels, stories, etc.) and make use of
hashtags. These are labels used on social
media channels that make it easy for users to
find posts about a subject or theme. You can
use them on every social platform and the
general rule is keep them short, simple, few in
number and relevant — #donotoverhashtag

10. Do one thing well, and build on it

1

You don't need to be on every channel.

Start off on the one or two you think best work
for your business and do those well. If you
think you need to build on that after a year or
so, work out what has already worked for yovu,
set goals and go for it. And it's important to
have a different approach for each platform

- blanket posting across channels won't get
you the engagement you're after.

As with anything organic (i.e., that you haven't
paid for) online, perseverance is key. It can take
six months or more to see any traction.

Maybe consider allocating some budget to paid
activity to fill in the gap while you build your
organic presence.

Make use of free insights

Use analytics from the various platforms to
measure the performance of your posts —
they're free and designed to give you a quick
overview of what's working and what's not,
SO you can spend your precious time on the
things that are giving you results.

~I ‘ G badbrownieco « Follow

@ badbrownieco ***WIN 6 MONTHS
SUPPLY OF BROWNIESI!***

Bad brownies summer celebration!!
Buy any 24 bite selection box from our
website from 15 - 22 July to be entered
into a prize draw to win this amazing prize
* TERMS & CONDITIONS: Winner willbe
sent 1x 12 bite brownie box (best seller
box or vegan box) every month for 6
months starting from August. To enter,
purchase any 24 bite box from our
website between 12am 15 July and
11.59pm 22 July 2020, Every order
counts as one entry so multiple orders
means more chances to win. Winner
picked at random after the competition
closes and will be contacted by email or

WIN A 6 MONTH [N W

Liked by ks_ate_here and others

SUPPLY OF jea

B RO\X/ N | ES\ Add a comment...

crowdifyglobal « Follow
Shoreditch

° i #b2e -
#facebook #facebooklive

#facebookads #ads #paidads
#adscampaign #paidad
#socialmediaadvertising
#socialmediamarketing
#socialmediamanager #targeting
#adstrategy #targetaudience
#targetdemographic
#socialmediamarketingagency
#contentcreation #contentcreator
#adsspecialist

Qv N

Liked by bluebox_marketing and others
AUGUST 18

Add a comment..

. fishwingstings « Follow
. Fish, Wings &Tings

. fishwingstings Now opened for takeaway
~ and Deiiveroo call us on
02077374888 #brixtonvilagemarket
#Brixton #brixtonhill #caribbeanfood
#sunshine #wrayandnephew #

13w
. nickgarston | was there today! Had ¢,
lunch. Missed you
13w Reply
. pescatarianidn (-3 Was o
S0 happy when we say you had
apened on Deliveroo as before we
would have to walk over to get your
food!
2w Reply

Liked by officialpraiz and others

‘Add acomment..

< Insights /)s barclaycard_business © s &
barclaycard business
Contont Aotivity
Discovery ®
66,936

Accounts reached from
3

Reach
+22363 vs. Aug 21 - Aug 27

Impressions
484188 vs. Aug 21 - Aug 27

Interactions ©
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Contact us

To reach your marketing potential online,
you'll need to consider a variety of different
elements, such as design and branding,
search engine optimisation and creating
compelling content.

That doesn’t mean you need to do everything
at once — speak to an experienced marketing

agency like Crowdify crowdifyglobal.co.uk
who can help.

Another crucial element to get right is
eCommerce and taking payments.

We're happy to talk through your
individual business needs at a time
that suits you.

Call us on 0800 1585149,
Monday to Friday, 2am - 5pm.

Barclaycard is a trading name of Barclays Bank PLC. Barclays Bank PLC is authorised by the Prudential Regulation Authority and regulated
by the Financial Conduct Authority and the Prudential Regulation Authority (Financial Services Register number: 122702). Registered in
England No. 1026167. Registered Office: 1 Churchill Place, London E14 5HP.
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