
Warmer weather and easy online shopping 
contribute to higher consumer spend.

With spend up 4.9%, June's consumer spend 
growth matched the highest rate on record. 
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Despite the stabilising effect of the recent 
bailout, Greece is still causing uncertainty.

Summer spending 
is still going up

4.9%
Consumer spend reaches

record growth levels

Greece: still causing
uncertainty

The Q2 Barclaycard UK consumer survey 
revealed people’s continued nervousness.

18%
are confident 

about the 
European 
economy

48%
think there will 

be another 
economic crisis 
if Greece leaves 
the Eurozone  

52%
are less likely to 
choose Greece 

as a holiday 
destination 

The UK’s forking out 
more on takeaways
Online restaurant sales have grown by 50% in  
2015 YTD, and its share of total sales has increased 
threefold over the past 4 years. However eat-in  
restaurants are only up 14%.

Higher income earners prefer 
to dine out rather than eat in.

Supermarkets celebrate 
rise in online sales
The UK spends far more per purchase online 
than it does in-store (£85 against £25).

£89.70
Average basket

South East

£77.30
Average basket

North West

Not only have online sales grown 
steadily at 13%, spend share is also 
up from 4.5% to 5.8% (2011-2015).  

Higher income earners spend 
less time in supermarkets,   
preferring to shop online

Warm weather 
calls for cool drinks
A good start to the summer 
ensured that the UK travel 
and entertainment sector 
stayed strong. 

Sunny days brought Brits 
to the beer gardens of 
their local pubs, helping to 
push spend up by 14.2%.

Dinosaurs bring in 
BIG money
Cinema spend continues to climb - 
up an impressive 31.7%

Overall takings at the UK box 
office are up a staggering 

185% 
compared to the same period 
in 2014 - mainly thanks to the 

return of the Jurassic Park
franchise.

5.4%
Greater London

10.4%
North East

Online restaurant
sales have grown by 

50% in 2015 YTD

Your ambition is to run a successful business. 
We want to help you find the right way. 
We’ve got almost 50 years of experience in 
providing payment solutions to all kinds of 
businesses, backed by a banking service with 
the flexibility and support you need.

Data in this Report: 
Barclaycard processes nearly half of all card transactions in the 
UK. Our spending data is based on transactions from our UK 
credit card business, UK payment acceptance business and 
spending on Barclays debit cards. 

The spend data in this infographic for June refers to the period 
from 25 May 2014 to 28 June 2014 and compares it to 24 May 
2015 to 27 June 2015 inclusive.

The majority of the consumer confidence survey was carried out 
in June 2015 by Longitude Research on behalf of Barclaycard. 
There were 2,000 respondents, providing a representative 
sample of UK consumers by age, gender, region, income group, 
professional status and family situation. This follows on from 
consumer confidence surveys in Q3 and Q4 2014, and Q1 2015.

Further research was conducted amongst 1,000 respondents 
in July to ascertain the impact of the developing economic 
situation in Greece on consumers’ confidence and holiday 
booking behaviours.

Disclaimer:
This content is provided for information purposes only and 
intended solely as a research tool and not as investment advice 
or recommendations for any particular action or investment. 
It should not be relied upon, in whole or in part, as the basis for 
decision-making or investment. The accuracy of the content is 
not guaranteed and users review and use this information at 
their own risk and Barclays shall not be responsible for such use.
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