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Warm weather at the start of July had 
people refreshing their summer wardobes. 
Clothing spend went up by as much as 
14% in the first week. 

Year-on-year UK consumer spending growth 
changed with the weather in July, going up as the 
sun came out and down as the temperature fell – 
find out more from Barclaycard’s latest analysis 
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Consumer spending 
matches the 
weather in July 

61.4% 18.8%

Outdoor conditions 
push sales indoors

+
14%

While the 
sunshine lasted, 

department 
store spending 

grew by 

8.8%
- its highest level 

in 18 months.

They emptied out 
as the rains fell - 
growth nearly 
halved to 

8.7%
in the last week

Pubs saw double digit growth 

of 15.5% 
in the first week 

of the month
as people took 

advantage 
of the weather 
in the first part 

of the month

When the 
weather broke, 
clothes growth 

contracted 
to 1.9% and then 

-4.3%

Chris Wood, Chief Operating Officer, 
Barclaycard, said: 

“July was a prime example of how 
the weather impacts the way 
consumers spend their money. The 
heatwave that dominated the start 
of the month provided a lift to the 
high street – especially clothing and 
department stores.”

July saw increased growth for restaurants, 
bars, department and furniture stores, while 
spending on cars, rail journeys, cinema 
visits and petrol went down. 
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As the weather took a turn for the 
worse, consumers stayed inside. 
Spending on takeaway food went up 
by 61.4%, and online shopping spend 
saw an increase of 18.8% in the last 
week of July.

Barclaycard processes nearly half of all card transactions in 
the UK. Our spending data is based on transactions from our 
UK credit card business, UK payment acceptance business 
and spending on Barclays debit cards. The data in this release 
relates to the period 28 June to 25 July 2015 and
compares it with 29 June to 26 July 2014.

This content is provided for information purposes only and intended solely as a 
research tool and not as investment advice or recommendations for any 
particular action or investment. It should not be relied upon, in whole or in part, 
as the basis for decision-making or investment. The accuracy of the content is 
not guaranteed and users review and use this information at their own risk and 
Barclays shall not be responsible for such use.


