
How? Simply by not accepting credit or 
debit card payments. To find out more, we 
visited traders at London's Greenwich 
Market, and ran an online survey with UK 
shoppers, to find out how people feel about 
paying by card. 

Philip McHugh, CEO of Barclaycard 
Business Solutions

Though customers clearly want to 
pay by card…

98% of traders prefer cash 
yet 68% have concerns** about it

These include:

“Shoppers carry far less cash than 
ever before and, for many, paying by 
credit or debit card is now the norm – 
even for small purchases.” 

UK market traders 
missing out on potential 
£3.9bn every year*

1 in 4 
market shoppers 
walk away from a 
purchase because 
of a lack of credit 

or debit card 
options

To see the difference taking card 
payments can make, we gave two 

Greenwich stallholders a
Barclaycard Anywhere device to try.

By using our portable payment
device, their takings increased by 70%. 

To find out how your business can take payments 
on the go, visit barclaycard.co.uk/anywhere

Despite these concerns

6 in 10 
market traders still 
don’t expect they’ll 

accept card payments 
in the next 3 years

Market trader, Rubys of London, said:

“As a small business owner, every 
single sale matters. Having to direct 
customers to the cashpoint for them 
never to return or having to turn 
them away just because they didn’t 
have enough cash was always 
heart-breaking.”

Your ambition is to run a successful business. 
We want to help you find the right way. 
We’ve got almost 50 years of experience in 
providing payment solutions to all kinds of 
businesses, backed by a banking service with 
the flexibility and support you need.

         barclaycard.co.uk/business 

         @BcardBusiness 

For traders who 
already accept 
card payments, 
the business benefits 
are clear to see:

the time taken 
to balance the books

the inconvenience of taking cash 
payments to the bank 

not having 
the correct change 

to hand for customers

say that they are 
reaching more 

customers 

 41%

increased 
sales 

volumes

able to serve 
customers 

more quickly 

higher 
customer 

satisfaction 

 15%  15%  12%

Professor Chris Birch, Director of Enterprise and 
Innovation at University of Greenwich Business 
School, said:

“Many SMEs, such as market 
stallholders, would be wise to 
innovate by introducing new ways to 
make life simpler and easier for 
potential customers.”

Face-to-face interviews were conducted with 57 stallholders at 
Greenwich Market on 13-14 June 2015. Online research was 
then conducted among a nationally representative sample of 
2,004 UK adults aged 18+ between 26-29 June 2015. 
All research was conducted by Opinium Research.

*£3.9bn has been calculated using the following process. Asking a nationally 
representative sample of 2,004 UK adults aged 18+ how often they visit 
markets, followed by asking those who do visit markets (1,629 respondents) if 
they have ever been put off from buying something at a market because the 
trader/s did not accept card payments. Of those who said ‘yes’ (459), the mean 
value of respondents’ answers to the question ‘How much more do you think 
you would spend per visit if you were able to make card payments?’ (£13) has 
been multiplied by the mean number of times a year these same people visit a 
market (x times a year) to provide a potential extra spend per person, per year. 
Note that this assumes that every visit to a market would involve spending 
extra and that spending remains constant throughout the year. This figure has 
been extrapolated UK-wide using an adult UK population of 50,502,000 (ONS 
2013 mid-year estimate) of whom 23% (459/2,004) are assumed to have been 
put off from buying something at a market because the trader(s) did not accept 
card payments.

**The Payments Council 2015




